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Introduction




Purpose Objectives

The purpose of this research paper is to analyze and highlight This report aims to address the following:

the potential market for smart device ecosystems, as well as 1.

provide useful recommendations based on market data, local

market trends and the sentiment of locals in Europe. In
addition, readers will be able to understand how these
devices can assist them through daily activities, as well as the
enhanced capabilities that devices provide once an
interconnected ecosystem is established.

The total addressable market (TAM) of intelligent
ecosystem devices in Europe.

. Top use cases and user habits with related frequency of

occurrence in Europe (UK, Italy, France and Russia).

3. Future challenges and opportunities of intelligent living in

Europe.




What is intelligent living?

Intelligent living involves smart devices, software and services being
interconnected and working together seamlessly to form an
ecosystem that surrounds the user. Its aim is to help users get
through their daily lives more efficiently and effectively, so that they
can focus on what truly matters.

Such devices are integratedth Al capabilities, enabling them to

act on contextual information to provide timely services to users as
needed. Though a smart device may be restricted to a limited set of
functions by itself, when it is connected within an ecosystem, it is
able to meet the demands of the user by performing more complex
tasks.

In this report, intelligentiving will be divided into four main
categories for further irdepth analysis, with each representing a
significant impact on the daily lives of end users.

The categories of use cases are:
A Entertainment

A Health and fitness

A Productivity

A Connected living
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Intelligent living landscape in Europe

Canalys forecasts global smart device shipments will
exceed 3 billion by 2023. These include smartphones
PCs, tablets, wearable bands, smart speakers and s
personal audio devices. Europe accounts for 17% of t
global market, and is the third largest region behind
China and US, with shipments set to surpass 500 mil
units in 2023. Between 2020 to 2023, the smart devic
market in Europe is expected to increase by a CAGR
3.5%, with smart speakers and smart personal audio
being the fastest growing categories, with CAGRs of
10.9% and 9.2% between 2020 and 2023.

Strategic position of Europe

Europe has long been regarded as a lucrative and
strategic market that global players cannot ignore. Its
demographic composition is one key factor in
technology adoption. The combined population of
people aged 15 to 65 in Western Europe and Central
Eastern Europe is estimated at 510 million, accountin
for 10.5%0f the global population, the third largest
behind China and India. In addition to the sheer size ¢
its customer base, 37 out of 79 higitome countries
(defined by the World Bank) are in Europe. The
relatively high national income per capita of Europea
markets presents a highly attractive target customer
base for technology hardware and services.
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Smart deviceshipments in 2023

39 million

Source: Canalys estimates and forecasts, January 2020



The market entry barriers for Europe are relatively low compared with other major technology markets, such as China &nthike U
attracts a great spectrum of technology companies to enter and compete in Europe. Local consumers have a wide range of sma
device brands and OTT mobile services to choose from, benefiting from local competition policy, which encourages cotapetition
create value for consumers. This is becoming increasingly important for the smart device market to flourish in Europereductsy
and software innovation are often driven by less established companies and new entrants.
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with a few large pafEuropean retailers dominating consumer technology spend. On top of this, many procurement alliances exist
between retailers, bringing them closer together. In fragmented markets, consumers tend to be morsggigve, finding théest
deal on each individual device from different stores. But in a consolidated market, the retailer can focus on selling deultips
together as a solution, and many are also branching into @iégs services.
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S 500 -
£ 400 A O Smartphones
E 300 - O Smart personal audio
5 200 | 0O PCs (including tablets)
100 A O Wearable bands
0 O Smart speakers
2019 2020 2021 2022 2023

Source: Canalys estimates and forecasts, January 2020



